The CoE meets our re-
quirements and has
been a key contributor
to our internal R&D and
technology delivery for
the past 4 years.

-Phillip Jong, Shell E&P
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401k Updates,
Referral Pro-
gram, & Fare-
well to a friend

The market—
nothing to
“swine” about...

-
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Tina Marie and
OHC bring you
Awesome Dates!
for your next
Date.
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Building -out Blu

Projects to be completed in June

June is a big month for Bluware! Not only have we expanded
our sales team with the addition of Don Rohrer—make sure
you give him a big welcome—we ' ve al so
of expanding Bl uware’s
huge round of thanks goes to Rebecca McShane for taking on
this monumental task and facilitating such a smooth transi-
tion.

Also, in the coming weeks be sure to check in at b}lSlnesses—e§peCIall}j the

. big ones—still dont get
www. bl uware. com as we’' re compyd b koftwdre, bpen®
website and consequently t heurhd bvkn the nterdtl

The completion of this project is a result of lots of tight col-
laboration, and some very hard work. Thanks to everybody
who' s contributed in this
you for your patience as we give birth to this next iteration of
Bl uware’s corporate i mage.

One more In the air

and the risk involved with
juggling them. Five sharp
Bluware is knives and a flaming ba-
my top source of pride,  ton slicing through the air
fun and satisfaction. Blu- will generally draw an
ware is a great company audience. | believe that
that offers a valuable ser- the same is true about
vice to our clients and running a company. OK,
provides some really so | am running a com-
smart people a place to  pany of 60 smart people
work. | enjoy running doing computer services.
Bluware and participating So, can | do 100? How
in the teamwork of oper- about 1000? How about
ating a complex business. another company? What
next?

fter family,

A juggler can be
measured by the number
of things they can juggle

(Continued on page 5)
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For the many years I
wrote Linux for Suits and

usiness were joine
and logic rather than or.

I still believe that’s true.
But, I also believe that many

itself. That’s because they
remain, in the immortal
ords_ of ‘Walt Whjtman,
Xfieﬁle%t%dt with the 'br‘nrﬁma
of owning things”.

Oddly, the things they
want to own most are not
things at all, but customers.
These companies still harbor
the illusion that customers
can be “acquired” like slaves
and “managed” like cattle.
The nicest ranches for cus-
tomers are politely called
“walled gardens”. I prefer an
equally agricultural meta-
phor: silo.

The definition of silo I
like best is “a tall cylindrical
structure, usually beside a
barn, in which fodder is
stored”. (That’s from the
Free Dictionary .) Fodder, in
the case of business, is cus-
tomer data. That data in-
cludes specifics, such as
name, address, purchase
history and call records. It
also might include custom-
ers’ stated or inferred prefer-
ences, status with the com-
pany (frequent flyer grades,
for example) and other vari-
ables.

The crowning irony of
business silos is that they

(Continued on page 3)
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Update

We are pleased to announce
that our 401K Plan transfer is
now complete. Access to
your retirement account is
available twenty-four hours a
day, seven days a week via
web or toll free access at
www.schwab.vlpcorp.com

or 888-880-6221. The VLP
Corporate Services, LLC
website and toll free access is
fully interactive. The website
and toll free number allows

INVEST you to access your account  Referral Incentive Program
status, transfer between
W | S E LY available funds, change your

investment direction, view a We currently have openings for a wide

loan status, change your PIN, . .. .

etc.  Please remember to variety of positions and we are looking

make your deferral elections for quality candidates. We would love

through the website as well as any transaction requestions. referrals from our consultants to help

Please feel free to contact Marshall Cobb's office to discuss you us epsure quality Cand}dates' Asian ! n-
elections and your long term planning at any time - the number centive to you, we will be revyardlng
is 713-660-9605. They are ready and willing to assist you. Have you $500 for each referral hired by
your current elections available when you contact the office and Bluware.

ask for Marshall, John or Tom.

Thank you all for your assistance and patience during this proc- .
ess. We are confident you will be happy with the results from Please cont?Ct Kelly Goerig at
this transition. kelly.goerig@bluware.com

or 281-773-1751 with any referrals.
401K Meeting 773-1751 W1 y

We will be holding a 401K meeting in the third quarter. Please Thank yOUI
be on the lookout for your invitation. ’

Up ¢t

It is with great sadness that we announce the de-
parture of Sonya Kauffman. She is looking for-
ward to taking some much deserved time off.

2 June 2009 bluPrint
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November

Chinye Okoh 6/8
Paresh Patel 6/16
Andrew Kennedy 6/22
Don Rohrer 6/24

Charity Events

I'm back again on the fund raising wagon for
CAF. I'm running Chicago Marathon in October
and also doing the Death Valley Double Century
(200 mile) Cycling event in October (http://
www.adventurecorps.com/dvfall/

index.html). There is a web site that people can
use to donate. If you have the opportunity to plug
it for me in the next newsletter I would really ap-
preciate. It is a great cause helping athletes with
disabilities to be able to compete. Here is the
website http://raceforareason.kintera.org/roarke

Thanks, Roarke

I recently accepted the challenge to raise funds to
support the 2009 Komen Houston Race for

the Cure® being held on October 3rd in down-
town Houston. Please join me in the fight against
breast cancer by pledging your support in the
Race. Your tax-deductible contribution will fund
local innovative outreach, awareness and treat-
ment programs for the medically underserved in
the greater Houston community as well as na-
tional cutting-edge breast cancer research. Please
click here to support myparticipation. I truly ap-
preciate your support and will keep you posted on
my progress.

Thank you for your generosity. Imagine Life
Without Breast Cancer.

Sincerely, Kelly

(Continued from page 1)

are built to maximize BI
(Business Intelligence), yet they
are blind to how theyre not
working. This form of inward-
gazing ignorance is familiar to
techies who have watched many
silos come down in the comput-
ing and networking fields. Main-
frames, closed on-line services
and proprietary e-mail systems
all come to mind. The Internet
and its open protocols killed all
those things, yet the lessons re-
main lost on every business that
continues to believe that good
“intelligence” about what cus-
tomers actually want can be
found inside the company’s cus-
tomer data silo.

For evidence I offer three
examples: call centers, loyalty
cards and mobile phones. All
three are shining examples of a
form of architecture that has
been discredited, if not defeated,
by the successes of Linux, FOSS
and the Internet.

Look up “call center hell” in
Google, and you’ll get millions of
results. (This morning, 8.65.)
Two of the three top search re-
sults on Twitter are by people
working in call centers. Most of
these are “hold centers”, because
putting callers on hold is what
they do best. Conversation is not
their forté. If you ever reach a
human being at the end of a
choice maze, you too often inter-
act with a script rather than a
human being. After an accident
involving my rental car a couple
years ago, the woman at the
other end of the line reacted to
my anger at her uncooperative-
ness by admitting that her op-
tions were limited, literally, by a
script. There were only certain
things she was allowed to say or
hear. When the conversation
stepped outside those lines—as it
had to, since the accident was
novel in several ways—both of us
went nonlinear. The call crashed
as badly as the four cars
(including one cop car) involved
in the pile-up.

Loyalty cards are the silliest
thing since Green Stamps. By the
middle of the last century, nearly
every store gave away green

stamps, achieving zero differen-
tiation from every other store
and adding friction to the entire
economy in the process. Today,
instead of collecting stamps and
sticking them in books (to re-
deem later for a crappy grill or
something), we collect cards that
fatten our wallets without mak-
ing us richer. Loyalty cards re-
quire retailers to maintain dual
pricing for merchandise and add
friction at the checkout counter,
where too often the only benefit
to the customer is a coupon for
something they just bought.
Worse, loyalty programs can’t
tell when or why people don’t
shop at a store. My family likes
to shop at Trader Joe’s, because
that store avoids the hassles of
both loyalty cards and coupons.
There is nothing in other stores’
loyalty programs that welcomes
hearing this useful information.

Perhaps the worst business
silos are the Siamese ones
formed by cellphone equipment
makers and carriers. Although
PCs—even closed ones with Ap-
ple and Microsoft operating sys-
tems—are open to endless varie-
ties of third-party applications,
we see nothing of the sort from
the cell-phone business, with the
notable exception of the iPhone,
which is (as I write this) enjoying
its billionth application
download. That download, of
course, will come from exactly
one source: Apple’s iTunes. One
might consider this a step in the
right direction—it’s kind of like
the one Windows 95 took by
making it easy for countless de-
velopers to write applications
that would run on even-more-
countless PCs. The next step,
however, has to come from out-
side the silos of both the equip-
ment makers and the phone sys-
tem carriers. More eyes make
bugs shallower, as we say.

Time to debug some busi-
ness silos.

Doc Searls is Senior Editor of
Linux Journal. He is also a fel-
low with the Berkman Center for
Internet and Society at Harvard
University and the Center for
Information Technology and
Society at UC Santa Barbara.
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http://www.komen-houston.org/site/TR/Race/General?px=1395162&pg=personal&fr_id=1060
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May

Brian Baker
Nick Middletom
Liyong Yu

June

N D
¢ Don Rohrer

Name: Mary Boone

Position/Title  : SMS Enterprise Engineer

Client : Huntsman Corporation

Number of years with Bluware, Inc.: 2 Years

Number of years with current client: 2 Years

Kids:

Amy Pearson— Master Sergeant in the Marine Corp. She
and her husband and our two grandkids, Marcus and
Sydney, live and work in Southern California.

Jennifer Scott — Cardio-Respiratory Therapist. She and
her husband also have an Alpaca Ranch north of Palm
Springs, CA. Our grandkids are Conner and Mason.

Becky Boone — Computer Programmer. She and her fi-
ancé live in Mississippi.

Joshua Boone — Attorney — Criminal Law. Joshua and
his fiancé live and work in Albuquerque, New Mexico.

Bluware is growing by leaps and bounds. Please
welcome the following new members to our team!

Geophysical Software Developer
Vendor Manager

Geophysical Software Developer

Business Development Manager

onsultant Sp

Mike — My husband of 39 years. He’s retired and enjoy-
ing it. Yes, we still love each other after all these years
together.

Hobbies
Love to travel, ride my bike, knit

Favorite past experience: Living and working over-
seas for over 30 years. We had many exciting adven-
tures and saw the world.

Dream Vacation : Cruise through the Greek Islands

Top 3 Favorite Programs: Microsoft SMS — OH,
you mean TV...House, Grey’s Anatomy, American Idol

Top 3 Websites:
net.microsoft.com

MylItForum.com, Google, tech-

Top 3 Restaurants:
Walnut

Anything Mexican, Egg & I Black

Top 3 Beverages: Coffee, Red Wine, Heineken Beer

Josh is our adopted son, born in Madras, India. He Top 3 Favorite things about Bluware: The People,
joined our family when he was 1 Y2 years old. After three Great Support, Group outings
beautiful daughters, we needed a little boy and he had no
family, so a match made in Heaven.
June 2009 bluPrint
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(Continued from page 1) supply of solar panels. | am inter- In 1985 at the age of 31 | made the
ested in selling fractional solar ~ commitment to myself to do what-
Here are some things | am generators to people and building ever it took to build teams and take
l ooki ng at @on thenewhsréveréhé neédrustifies. Boh higger projects. Though | will
ware. My full time commitmentis Ar e you? Let 6s talwdysbe leatrnghow to gudd o f
and will be with Bluware, but the low economy to get this going.and manage teams, | now have
there are some interesting opportu- _ over 20 years of hard earned ex-
" . Harris/Galveston County Es- . :
nities presenting themselves these . , pertise on the subject. Any new
. capei One of the reasons | fin- . .
days. If any of these strike a chord_Shed mv pilot license and bouaht project | take on will include capa-
. . [ ilot li
with you, and you would be inter- yP 1g ble team members. Perhaps you,
ested in working with me to de- YES YOU, would be interested in

a fourplace airplane is to be able

to escape Houston in case of an . : .
velop them further, let me know. | P working with me on something
can be reached at

emergency. If you participated in

. the Rita evacuation in 2005, you
rjones@bluware.com . .
know that evacuating in a car does Rick Jones

OmniBase Logid OBL owns not work. If anyone is interested in CEO
a patent on a method of imple-  putting together a more formal
menting bases greater than 2 in  evacuation capability involving
CMOS chips. As you may know, planes, helicopters, and staging
computers work primarily on base locations, let me know. The next Recipe of the Month
2 for all operations. Some opera- need to escape the area may not be
tions, especially math and data  due to a hurricane, but something
movement, are naturally done far more terrifyingdientsLet 6s hope |
faster and easier in higher bases. does not happen, but be prepared Organic Medjool Dates, cut
Check oubmnibaselogic.corfor  in case it does. lengthwise and pitted
) i i 1 cup raw Macadamia Nuts
more information on their pgtent Cloud computing Bluware 1 cup raw Cashews
and concepts. The bottom line on 1 teaspoon spring water

. . . wants to have a role in promoting
this company is that it has the pat- _
. . this new technology. Like any- In a food processor add nuts
ent on game&hanging chip tech-

thing else, it requires a little and water, mix well until in a
nology but needs a team to pro- g q _ . paste. You may need to stop
mote |t money and a |Ot Of tlnkel‘lng. We the Cycle and free the con-
think there is a market for consult- tents with a spoon and restart

Solar electricity in distribution ing on how to do Cloud Comput-  until throughouly mixed. it will
form a paste.

Optimal Health
Consulting

Awesome Dates!

gridsi Though I do not have a  ing, but we need people to boot-  giff the date halves with the
company to promote yet, | have strap the effort. Is that you? nut paste and arrange on a
the interest and ability. Every roof- plate and serve.

L Many years ago | preferredto  These are so simple but taste
top and green field in the Houston _ : -
pandyg work alone, and personally built ~ @mazing. Great for parties.

area is a candidate location for so- . i
some awesome applications. While

lar panels that tie into the local dis= For more tasty, easy to make
o . . working at NASA | came to the recipes visit our recipes link at
tribution grid. Many countries ) . OHC Health
. conclusion that really big things
have cut back on solar commit-

, www.ohchealth.com
. can only be done with teamwork.
ments, creating a shetgrm over-

www.tinamarie.com
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Fight or Flight?

How are you feeling? Any
unexplained aches or
pains?

Just a few weeks ago it’s
likely that even the word
bacon had you reaching
for a thermometer due to
the omnipresent risk of
swine flu.

The hype was very real.
The threat, it appears,
was a bit exaggerated as
this particular strain of
the flu isn’t any more
dangerous than the
“regular” flu [according
to CNN].

24-hour news coverage
compels the networks/
publishers of the news to
outdo one another on a
minute by minute basis.
Unfortunately, the path
that yields the greatest
ratings appears to one
grounded on fear (do you
recall the urgent need to
purchase duct tape, plas-
tic sheeting and a gas
mask to thwart a possible
attack?).

This same style of cov-
erage is used extensively
on all things financial.
It is difficult, if not im-
possible, to watch or
listen to a 30-minute
news broadcast without
being bombarded with
stories and anecdotes of
job loss and dire times.

There is no doubt that
our current financial
health as a country is
poor, but will it be story
number 980 or 981 on
job loss that finally cov-
ers the topic from all
available vantage points?

The fight-or-flight reflex
within humans is much
documented. In the case
of our media, and more
than occasionally our
government, it is also
a well-studied concept
with real life applica-
tions. If we the people
collectively are a herd
then a stampede is under
way.

An example of the im-
pact of fear-based media
can be found in the cov-
erage of the stock market
over the course of the
past few months. It now
seems like a long time
ago but less than 9 weeks
ago the financial world
as we knew it then was,
according to all available
press reports, at an end.
The S&P 500 — the bell-
wether index for the do-
mestic stock market --
was down over 18% year-
to-date as of February
28th. This loss was on
top of the horrendous
losses from 2008.

Americans began to
horde ammunition for
fears over the potential
collapse of our economy.
The media did its best to
feed this fire and many
investors finally capitu-
lated and sold their as-
sets for pennies on the

dollar to turn to cash
and, gulp, gold (getting
almost no return on their
cash and paying prices
for gold that approach its
all-time high).

Then, for reasons that
only an economist could
attempt to explain, the
market rallied. The rate
of return of the S&P 500
for the two months end-
ing April 3o0th was a posi-
tive 19.17%.

With that reversal of for-
tune, the news stories
began to get a little less
gloomy and even, in
some cases, optimistic.
The herd got close but
didn’t run over the cliff
and is now being pushed
at almost the same fever-
ous rate back to the
grassy plains. Should this
current momentum con-
tinue for a few more
months, the media will
likely compel many of the
folks now sitting in cash
to buy back in to the
stock market at levels
significantly higher than
where they left (fled) it
several months ago.

The only way to reverse
this cycle is for each
American to recognize
that the response is
called fight OR flight be-
cause there is an alter-
native to turning and
fleeing in the wake of
bad news. You may be
someone that is hard
wired to rely in flight,
but it’s probably time to
do something construc-
tive with your finances

and fight.

Fighting with investing
is also known by ex-
tremely unattractive
labels such as research,
budgeting and planning.
There is a reason that
flight is easier — it does-
n’t require any work
besides putting one foot
in front of the other. It’s
for this very same reason
that the media relies on
flight/fear to promote
itself.

It may come to pass that
the Veloci-Raptor Flu
(significantly more men-
acing than a pig, no?)
gets us all in the next
six months. The reward
for proactively worrying
about something you
can’t control is higher
ratings for your favorite
local news team and a
trip to the doctor to treat
that very new, very real
case of hyper-tension.

Take control over your
finances. Turn off the
TV and, as a welcome
change, try listening to
music as opposed to talk
radio. It may take a little
while but you’ll end up
feeling better for it. You
may even get to like the
word bacon again.

Marshall J. Cobb, CRSP,
is president and founder
of Cobb Retirement Solu-
tions, LLC., an independ-
ent, fee-only firm offer-
ing qualified plan analy-
sis and oversight exclu-
sively to corporations
and organizat ions.

June 2009
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The following benefits are offered through Great West :
A Medical I nsurance Group # 280997
A Group Term Life Insurance and AD&D
Customer Service: 800-663-8081
Provider Listing: www.mygreatwest.com
Network: Open Access or PPO

The following benefits are offered through Dental Select :
A Dent al |l nsurance Group # 12000503
Customer Service: 800-999-9789
www.dentalselect.com

The following benefits are offered through Comp Benefits
A Vision Insurance Group # VS6177
Customer Service: 800-865-3676
www.mycompbenefits.com

The following benefits are offered through SunLife :

A Voluntary Life 1-B858m0lance Group # 020
A Voluntary Short Ter#3m0lsabil ity Group
A Long Term Disa#30-00t y Group # 020
Customer Service: 800-451-2513
ebg.sunlife.com

The following benefits are offered through FlexCorp :
A Flexible Spending Account
Customer Service: 800-856-1816
www.bpas.com

Gallagher Benefits

Gallagher Benefit Services, Inc. is here to act as a liaison in your dealings with insurance carriers.

Phone: (512) 499-8005 / (800) 492-8005
A Hours of Operation:
Monday - Thursday 8 a.m. - 6 p.m. CST/Friday 8 a.m. - 5 p.m. CST
Account Manager

Kendra Davis kendra_davis@ajg.com
Claims Representatives:
Stephan Solano stephan_solano@ajg.com
Jennifer Riley jennifer_riley@ajg.com
Sherrie Johnson sherrie_johnson@ajg.com

Blake Strotkamp blake_strotkamp@ajg.com
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9801 Westheimer, Suite 950
Houston, TX 77042
Phone: 713.335.1500

Fax: 713.335.1501
Sales Fax: 713.335.1530

Timesheet Fax: 281.966.1514

HR Fax: 832.201.8867

Wh o 0 s

Richard D. Jones
President

Deborah Simmons
Chief Financial Office

Rebecca McShane
Controller

Silvia Ramos
Accountant & Office Coordinator

Kelly Goerig
Human Resources

Sonya Kauffman
Business Development Manager

Chuck Schmermund
Business Development Manager

Michael Rowell
Marketing Coordinator

Shawn Coker
Recruiting Manager

Luna Zuniga
Technical Recruiter

Chinye Okoh
Talent & Acquisition Specialist

Jeff Hoff
Vice President of Services

Stacy Kauffman
Senior Applications Consultant

Who at Bl u

713-335-1533
rick.jones@bluware.com

713-335-1525
dsimmons@bluware.com

713-335-1504
rmcshane@bluware.com

713-335-1503
sramos@bluware.com

713-335-1502
kelly.goerig@bluware.com

713-335-1506
sonya.kauffman@bluware.com

713-335-1515
chuck.schmermund@bluware.com

713-335-1508
michael.rowell@bluware.com

713-335-1529
scoker@bluware.com

713-335-1507
luna.zuniga@bluware.com

713-335-1514
chinye.okoh@bluware.com

713-335-1522
jeff.hoff@bluware.com

713-335-1523
stacy.kauffman@bluware.com

Training
Reimbursement

Please remember Blu-
ware’s Employee Training
Reimbursement Plan.
Reimbursement generally
applies to training that
directly affects your abil-
ity to perform your cur-
rent position or that pre-
pares you for furthering
your knowledge of other
areas of IT. Bluware
employees will become
eligible for training reim-
bursement up to $500 on
January 1st after the 1st
anniversary of date of
hire. Additional amounts
will be considered on the
basis of seniority and
contribution to the com-
pany. All reimbursement
requires prior approval
and must be deemed rele-
vant by Bluware.  Re-
quests for reimbursement
should be submitted to
Human Resources for
approval.  Please note
that if the employee
should terminate their
service with Bluware
within sixty (60) days of
reimbursed training, re-
imbursement will be re-
funded by the employee.

We're still in the proc-
ess of renewing our Mi-
crosoft Certification. If
you have any Microsoft
certifications please
contact Michael Rowell

at 713.335.1508.

June 2009
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